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NEWS RELEASE
UNIVERSITY OF DAYTON ONE OF FIRST TO REQUIRE
ONLINE APPLICATIONS BY PROSPECTIVE STUDENTS
DAYTON, Ohio -The University of Dayton is one of the first universities in the
country to require first-year applications to be submitted electronically, beginning with
students who enroll for the fall2002 semester, UD officials announced today.
UD, which already receives 60 percent of its applications online, joins West Virginia
Wesleyan College, a small school in rural Buckhannon, W.Va., is the only other undergraduate
institution in the country known to require electronic applications, according to Chris Munoz,
associate provost for enrollment management.
It's a final step toward becoming a paperless admission office. Applications are
processed quicker, and students who apply online save money.
"By applying online, students will save the application fee, which we waive, and we'll
be able to download their information," Munoz said. "We can be so much more efficient
entering their information into our system, and they'll be able to track from home the progress
of their application. It's so much easier for prospective students and for us."
High school guidance counselors will also be able to track the applications for students
from their schools, a new service not supplied by any other university, he said. "We get
hundreds of phone calls a year from high school guidance counselors interested in checking the
status of their students' applications, Now they'll be able to go online and do it themselves with
a password-protected service. When I've mentioned this to counselors, they've gotten very
excited about it."
Using the Web to apply to college is a practice that has been widely accepted by high
school students, particularly those interested in the University of Dayton. About 60 percent of
applications for fall2001 admission have been submitted electronically. For fall2000 admission,
4,282 (or 57 percent) of the University's record 7,494 applicants applied online through UD's
Web site, outpacing the 35 percent of students overall who reported using some form of online
application. In 1998, the first year UD prospective students could do so, about 30 percent
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applied via the Internet.
Computer access isn't a problem for prospective students, Munoz said. "There is no
digital divide for college-bound high school seniors. Studies show Web access for prospective
students is universal, and 93 percent have computer access from both school and home."
A national study of 500 college-botmd seniors by Art & Science Group Inc., a higher
education marketing firm, showed all students in the study had access to a computer. The
"substantial gap" that existed between groups of students in 1996 has nearly closed, it showed,
with little variation in access or online activity noted because of income or race.
Admission counselors at UD are already handling applications electronically, even those
that come in on paper. A scanner is used to convert paper applications and recommendations
into electronic files, which are then routed to counselors for review and recommendation. It
protects the information and makes tracking applications easier when students, parents and
guidance counselors call to check on an application, Munoz said.
UD has been in the forefront of using ever-evolving technology to attract, recruit and
retain students, resulting in a 50 percent increase in the University's first-year applicant pool
since 1996.
When visiting UD's admission Web site, each prospective student views a "microsite"
that is personalized and targeted to his or her interests and needs, and newly developed flash
e-mails are also personalized.
On the admission Web site, prospective students can also estimate the amount of
financial aid they'll likely qualify for, sign up for e-mail notices about programs of interest and
arrange for an overnight stay on campus. One part of the Web site has information in nine
languages, targeted to international students interested in UD.
Once they're accepted to UD, they can meet their roommates and other. residents of their
dorms in a virtual residence hall the summer before they come to school. And they can choose
classes from online descriptions, indicate their preferences and submit their choices so that
they're registered for classes before they get to campus.
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For media interviews, contact Chris Munoz at (937) 229-3717 or via e-mail at
munoz@udayton.edu. The Art & Science Group study can be found online at
http:/ /www.artsci.com/admin/pdf/ ACF8C1B.pdf.

